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Training Goals 

Goals 

1. Understand the Basics: Learn what Google Analytics GA4 is, its importance, and how it differs 
from previous versions. 

2. Navigate the Interface: Become familiar with the GA4 interface, including the dashboard, reports, 
and real-time data views. 

3. Understand Data Collection: Gain insights into how GA4 collects and processes data. 

4. Learn About Reports: Understand the various reports available in GA4, how to interpret them, 
and apply insights to your digital strategy. 

5. Event Tracking and Conversions: Learn how to set up and track events and conversions to 
measure specific objectives. 

6. Audience Analysis: Discover how to analyze audience data to better understand your website 
visitors. 

7. Apply Segmentation and Filters: Learn how to use segmentation and filters to refine your data 
analysis. 

8. Privacy and Compliance: Understand the basics of data privacy, consent management, and how 
GA4 addresses these issues. 

9. Implement GA4: Learn the steps to set up a GA4 property from scratch. 

10. Actionable Insights and Reporting: Understand how to derive actionable insights from data and 
create custom reports. 
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Training Outline 

Module 1: Understanding GA4 

Section 1.1 Introduction to Google Analytics and GA4 
Section 1.2 Differences between Universal Analytics and GA4 
Section 1.3 Overview of GA4 Interface 
Section 1.4 Setting up a GA4 Account and Property 

Module 2: Data Collection and Basic Reporting 

Section 2.1 How GA4 Collects Data 
Section 2.2 Introduction to GA4 Reports 
Section 2.2.1 Real-time reports 
Section 2.2.2 User engagement reports 
Section 2.2.3 Acquisition reports 
Section 2.3 Basic Configuration 
Section 2.3.1 Events 
Section 2.3.2 Conversions 
Section 2.3.3 Audiences 

Module 3: Reporting and Analysis 

Section 3.1 Deep Dive into GA4 Reports 
Section 3.1.1 Event and conversion tracking 
Section 3.1.2 Audience analysis 
Section 3.1.3 Custom reports and insights 
Section 3.2 Segmentation and Filters in GA4 

Module 4: Implementation and Best Practices 

Section 4.1 Setting Up and Tracking Events and Conversions 
Section 4.2 Understanding Data Privacy and Compliance in GA4 
Section 4.3 GA4 Implementation Checklist 
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Module 1: Understanding GA4 
Section 1.1 Introduction to Google Analytics and GA4 
Section 1.2 Differences between Universal Analytics and GA4 
Section 1.3 Overview of GA4 Interface 
Section 1.4 Setting up a GA4 Account and Property 

Google Analytics is a web analytics service that enables the measurement and understanding of 
user interactions with websites or applications. It facilitates the optimization of online presence, 
the increase of conversions, and the achievement of business objectives. 
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Section 1.1: Introduction to Google Analytics and GA4 
GA4 is the latest version of Google Analytics, designed to offer a more comprehensive and 
integrated view of customers across devices and platforms. GA4 employs a new data model that 
concentrates on events and parameters, rather than sessions and pageviews. This simplifies the 
tracking and analysis of user behavior across different stages of the customer journey, from 
acquisition to retention. 

- It allows the measurement of both web and app interactions in one location, using a single set of 
reports and analysis tools. 

- It enables the creation of custom events and parameters without coding, using the enhanced 
measurement feature. 

- It provides more advanced analysis capabilities, such as funnel analysis, path analysis, and 
cohort analysis, to assist in discovering insights and trends. 

- It supports cross-device and cross-platform measurement, using Google signals and user ID 
features. 

- It integrates with Google's marketing and advertising products, such as Google Ads and Google 
Search Console, to aid in reaching and engaging target audiences. 

In this section, the basics of GA4 will be taught, including how to set up and configure a GA4 
property, how to collect and process data from websites or applications, and how to use the GA4 
interface and reports to analyze data. By the end of this section, the following learning outcomes 
will be achieved: 

- The main differences between GA4 and Universal Analytics (UA), the previous version of Google 
Analytics, will be explained. 

- A GA4 property for websites or applications will be created and verified. 

- GA4 tags on websites or applications will be implemented using Google Tag Manager or global site 
tag. 

- The GA4 data model and how events and parameters are used to measure user interactions will be 
understood. 

- The GA4 interface and navigation will be explored. 

- The GA4 real-time, exploration, and analysis reports will be used to answer common business 
questions. 
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Section 1.2: Differences between Universal Analytics and GA4 
Differences between Universal Analytics and GA4 

Universal Analytics was launched by Google in October 2012 as a major upgrade to the previous 
version of Google Analytics. It introduced a new measurement protocol that enabled cross-device 
and cross-platform tracking, as well as custom dimensions and metrics that allowed users to 
collect and analyze data that was specific to their business goals. Universal Analytics also offered 
more control over data processing and privacy settings, such as the ability to anonymize IP 
addresses and exclude certain hits from being tracked. 

Google launched GA4 in October 2020 as a new generation of Google Analytics that aims to provide 
more intelligent and integrated insights for businesses. GA4 is designed to adapt to the changing 
needs and expectations of users and marketers in a world where privacy and cross-platform 
measurement are becoming more important. GA4 is also intended to help businesses leverage the 
power of Google's advanced machine learning and artificial intelligence capabilities to generate 
actionable insights and recommendations. 

In April 2021, Google announced that Universal Analytics accounts would no longer be available for 
creation, and that existing accounts would be encouraged to upgrade to GA4. In January 2023, 
Google stopped collecting data from Universal Analytics properties and ceased the development 
and support of the Universal Analytics product. This means that users who want to access the 
latest features and benefits of Google Analytics need to migrate to GA4 as soon as possible. 

- Data model: UA uses a session-based data model, which means that it tracks user interactions 
within a defined time frame (usually 30 minutes). GA4 uses an event-based data model, which 
means that it tracks user actions as discrete events, regardless of the time between them. This 
allows GA4 to capture more granular and flexible data about user behavior across devices and 
platforms. 

- Data collection: UA uses different tracking codes for websites and apps, which means that it 
requires separate properties and reports for each platform. GA4 uses the same tracking code for 
websites and apps, which means that it can combine data from both platforms in a single property 
and report. This allows GA4 to provide a more holistic and consistent view of user behavior across 
channels. 

- Data analysis: UA provides predefined reports that are organized by categories, such as audience, 
acquisition, behavior, and conversion. GA4 provides customizable reports that are based on 
analysis templates, such as funnel, path, segment, and cohort analysis. This allows GA4 to offer 
more powerful and flexible data analysis tools that can answer complex and specific business 
questions. 

- Data activation: UA allows you to export your data to other Google products, such as Google Ads, 
Google Optimize, and Google Data Studio. GA4 allows you to do the same, but also offers 
additional integration options, such as Firebase, BigQuery, and Google Marketing Platform. This 
allows GA4 to enable more data-driven and cross-platform marketing strategies. 
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These are some of the key differences between UA and GA4 that you need to be aware of as a web 
analyst. In this course, you will learn how to use GA4 to collect, analyze, and activate your web data 
effectively and efficiently. 
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Section 1.3: Overview of GA4 Interface 
GA4 is the latest version of Google Analytics that offers a new and improved way of measuring and 
understanding your web data. GA4 has a redesigned interface that is more intuitive, flexible, and 
powerful than the previous Universal Analytics (UA) interface. In this section, we will give you an 
overview of the main features and components of the GA4 interface and how to access them. 

To use GA4, you need to have a Google account and a GA4 property. A GA4 property is a container 
for your web data that has a unique ID and settings. You can create a GA4 property from scratch, or 
upgrade an existing UA property to GA4. If you already have a GA4 property, you can log in to your 
Google Analytics account and select it from the drop-down menu at the top left corner of the 
screen. If you do not have a GA4 property, we will create one in the next section. 

  

Once you have selected your GA4 property, you will see the GA4 dashboard, which is the main 
interface for viewing and analyzing your web data. The GA4 dashboard consists of three main 
sections: the navigation menu, the reports panel, and the date range selector.  
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The navigation menu is located on the left side of the screen and allows you to access different 
features and functions of GA4. The navigation menu has four main categories: Reports, Explore, 
Configure, and Admin. 

  

Reports: This category contains pre-built reports that show you key metrics and trends of your web 
data, such as users, sessions, events, conversions, revenue, and retention. You can also create 
custom reports and dashboards to suit your specific needs and goals. 

Explore: This category contains advanced analysis tools that allow you to perform deeper and more 
complex investigations of your web data, such as funnel analysis, path analysis, segment overlap, 
and user lifetime value. You can also create custom analysis templates and share them with other 
users. 

Configure: This category contains settings and options that allow you to customize and control how 
your web data is collected, processed, and displayed by GA4. You can also manage your data 
streams, audiences, conversions, events, and variables from here. 
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Admin: This category contains administrative tools that allow you to manage your GA4 property and 
account, such as billing, user management, data deletion, data retention, and data sharing. You 
can also access the help center and feedback form from here. 

The reports panel is located on the right side of the screen and displays the data and insights from 
the selected report or analysis tool. The reports panel has a header that shows the name and 
description of the current report or analysis, as well as options to save, export, or share the report 
or analysis. Below the header, you will see various charts, tables, and graphs that visualize your 
web data in different ways. You can interact with the data by applying filters, segments, dimensions, 
and metrics> You can also drill down, compare, or explore the data in more detail by clicking on the 
icons at the top right corner of each chart, table, or graph.  

 

The date range selector is located on the top right corner of the screen and allows you to choose 
the time period for which you want to view your web data. You can select a predefined date range, 
such as today, yesterday, last 7 days, last 28 days, or last 90 days, or you can customize your own 
date range by entering the start and end dates. You can also compare two different date ranges by 
clicking on the compare icon next to the date range selector. The date range selector affects all the 
reports and analysis tools in the GA4 dashboard.  
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In this section, we have given you a high level overview of the GA4 interface and its main 
components. In the next sections, we will dive deeper into each category of the navigation menu 
and show you how to use the reports and analysis tools to gain valuable insights from your web 
data. 
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Section 1.4: Setting up a GA4 Account and Property 
Step 1: Create a Google Analytics account 

If you already have a Google Analytics account, you can skip this step and go to step 2. 

If you don't have a Google Analytics account, you need to create one using your Google account. 
You can use any Google account that you have access to, such as your Gmail account or your 
Google Workspace account. 

Go to https://analytics.google.com/analytics/web/ and sign in with your Google account. 

 

Click on the Start measuring button to create your first account. 

Enter a name for your account, such as "My Website". You can use the same account to track 
multiple websites or apps later. 

Choose the data sharing settings that you prefer. These settings will determine how Google uses 
your data for various purposes, such as benchmarking and product improvement. You can change 
these settings at any time. 

Click on the Next button to proceed. 

Step 2: Create a GA4 property 

A property is a collection of data sources that you want to measure and analyze together. A data 
source can be a website, an app, or both. In this step, we will create a GA4 property to track your 
website. 
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On the Account creation page, enter a name for your property, such as "My Website". You can use 
the same name as your account, or a different name if you prefer. 

Select Web as the platform that you want to measure. 

Click on the Next button to proceed. 

Step 3: Enter your website details 

On the Property creation page, enter the URL of your website, such as 
"https://www.mywebsite.com". Make sure to include the https:// or http:// prefix. 

Enter a name for your data stream, such as "My Website". This name will help you identify your data 
source in the reports and analysis tools. 

Click on the Create stream button to generate a tracking code for your website. 

Step 4: Add the tracking code to your website 

On the Data stream details page, you will see a Global site tag (gtag.js) that you need to add to your 
website. This code will enable Google Analytics to collect and send data from your website to your 
GA4 property. 

Copy the entire code snippet and paste it into the head section of every web page that you want to 
track. If you use a website builder or a content management system, you may need to follow their 
instructions on how to add custom code to your site. 

Click on the Save button to finish the setup. 
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You can now start collecting and analyzing data from your website using Google Analytics 4. In the 
next sections, we will show you how to navigate the GA4 interface and use the reports and analysis 
tools to gain valuable insights from your web data. 
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Module 2: Data Collection and Basic Reports 
Section 2.1 How GA4 Collects Data 
Section 2.2 Introduction to GA4 Reports 
Section 2.2.1 Real-time reports 
Section 2.2.2 User engagement reports 
Section 2.2.3 Acquisition reports 
Section 2.3 Basic Configuration 
Section 2.3.1 Events 
Section 2.3.2 Conversions 
Section 2.3.3 Audiences 

Google Analytics 4 (GA4) is the latest version of Google Analytics, designed to provide more 
insightful data collection and reporting capabilities for digital marketers and analysts. At its core, 
GA4 focuses on a user-centric approach, enabling more comprehensive tracking of user 
interactions across multiple platforms and devices. This paradigm shift from session-based to 
event-based data collection allows for greater flexibility and precision in capturing user behaviors. 
With GA4, every user interaction is treated as an event, providing a more granular view of how users 
engage with websites and apps. This new structure enhances the ability to track complex user 
journeys, offering deeper insights into user engagement, retention, and conversion. 

The reporting in GA4 is tailored to leverage this event-based model, providing customizable and 
intuitive dashboards that highlight key performance indicators and user metrics. GA4’s machine 
learning capabilities further augment the analytics experience by offering predictive insights and 
automated anomaly detection, helping businesses make data-driven decisions more effectively. 
Overall, GA4 represents a significant advancement in digital analytics, empowering businesses to 
better understand and optimize their digital presence. 
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Section 2.1: How GA4 Collects Data 
Google Analytics 4 (GA4) employs a sophisticated, event-based model for data collection, differing 
significantly from the session-based approach used in Universal Analytics. Here’s a detailed 
explanation of how GA4 collects data: 

 1. Event-Driven Data Model 

   - Events as Building Blocks: In GA4, everything a user does on a website or app is tracked as an 
event. Events provide detailed information about user interactions and allow for more granular data 
analysis. 

   - Types of Events: GA4 categorizes events into four main types: 

     - Automatically Collected Events: These are collected by default when GA4 is set up. Examples 
include page views, first visits, and session starts. 

     - Enhanced Measurement Events: These require minimal configuration and include events such 
as scrolls, outbound clicks, site search, and file downloads. 

     - Recommended Events: These are predefined events recommended by Google to improve 
reporting. Examples include login, sign up, and purchase. 

     - Custom Events: These are unique to specific business needs and require manual setup. They 
allow for the tracking of interactions not covered by automatically collected or recommended 
events. 

 

 2. User Properties and Parameters 

   - User Properties: Attributes that describe segments of your user base, such as language 
preference or geographical location. 

   - Event Parameters: Additional pieces of information that are sent along with events, providing 
context and specificity. For example, for a purchase event, parameters might include the item 
name, category, and value. 

 

 3. Cross-Platform Tracking 

   - Web and App Data Integration: GA4 can collect data from both websites and mobile apps, 
allowing for seamless tracking of user interactions across different platforms. This integration helps 
in understanding the complete user journey. 

   - Measurement Protocol: This enables data collection from other sources, such as kiosks or IoT 
devices, providing a more comprehensive view of user interactions. 

 

 4. Data Streams 
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   - Multiple Data Streams: GA4 allows you to create multiple data streams for different platforms 
(e.g., one for your website, one for your iOS app, and one for your Android app) under a single 
property, simplifying data management and reporting. 

 

 5. User Privacy and Consent 

   - Consent Mode: GA4 respects user privacy and consent, allowing for configuration based on user 
consent preferences. This is critical for compliance with privacy regulations like GDPR and CCPA. 

   - Data Retention Controls: GA4 provides configurable data retention settings, enabling businesses 
to control how long user data is stored. 

 

 6. Enhanced Measurement Features 

   - Automatic Tagging: GA4 uses the Global Site Tag (gtag.js) or Google Tag Manager to automatically 
collect data, simplifying implementation and ensuring data accuracy. 

   - DebugView: This feature allows you to see events in real-time as they are triggered, helping to 
troubleshoot and verify that data is being collected correctly. 

 

 7. Machine Learning and Insights 

   - Predictive Metrics: GA4 uses machine learning to generate predictive metrics such as purchase 
probability and churn probability, providing valuable insights for proactive decision-making. 

   - Anomaly Detection: GA4 can automatically detect anomalies in your data and alert you to 
significant changes, allowing for timely interventions. 

 

By leveraging this event-based data collection framework, GA4 offers a more flexible, detailed, and 
integrated approach to understanding user behavior, empowering businesses to make informed, 
data-driven decisions. 
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Section 2.2 Introduction to GA4 Reports 
 
GA4 introduces a new approach to reporting that is designed to provide a more comprehensive 
view of user interactions across your digital properties. Unlike Universal Analytics, which focuses 
on sessions and pageviews, GA4 centers around events and users, offering a more detailed and 
flexible analysis of user behavior. 

 Navigating the GA4 Interface 

When you first log into your GA4 property, you'll notice the left-hand navigation menu, which is 
divided into several sections: 

 

1. Home: This is your dashboard, providing an overview of key metrics and recent trends. It's a great 
starting point for a quick snapshot of your site or app's performance. 

 

 

2. Reports: This section houses all your standard reports, categorized into different areas such as 
Realtime, Lifecycle, and User. 



Page 18 of 72 
© 2024, ONLC Training Centers 800-288-8221 

 

 

3. Explore: Here, you can create custom reports and analyses using the data exploration tool, which 
allows for more advanced and tailored data analysis. 

 

4. Advertising: This section focuses on your advertising performance, linking directly to your Google 
Ads account if connected. 
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Core Reports in GA4 

 

 1. Realtime Report 

   - Purpose: The Realtime report gives you a live view of what’s happening on your site or app at this 
very moment.  

   - Key Metrics: Users currently active, top active pages, user locations, and recent events. 

   - Usage: This report is useful for monitoring live campaigns, seeing the immediate impact of new 
content, or troubleshooting issues as they happen. 
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 2. Lifecycle Reports 

 

   - Acquisition 

     - Purpose: The Acquisition report shows how users are arriving at your site or app. 

     - Key Metrics: User acquisition by source/medium, campaigns, and user channels. 

     - Usage: Use this report to understand which marketing efforts are driving traffic and which 
sources are most effective in attracting new users. 

    

   - Engagement 

     - Purpose: The Engagement report provides insights into how users interact with your content. 

     - Key Metrics: Events, pageviews, screen views, and user engagement metrics like average 
engagement time. 

     - Usage: Analyze which pages or screens are most engaging, which events users are triggering, 
and overall user interaction patterns. 
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   - Monetization 

     - Purpose: This report tracks revenue-related metrics for e-commerce sites or apps with in-app 
purchases. 

     - Key Metrics: Revenue, purchases, average purchase value, and e-commerce conversion rates. 

     - Usage: Monitor your sales performance, understand your revenue streams, and identify 
opportunities for increasing conversions. 

    

   - Retention 

     - Purpose: The Retention report shows how well you are retaining users over time. 

     - Key Metrics: User retention rates, new vs. returning users, and cohort analysis. 

     - Usage: Identify trends in user retention, understand how well you are keeping users engaged 
over time, and identify areas for improvement. 

 

 3. User Reports 

 

   - Demographics 

     - Purpose: The Demographics report provides insights into the characteristics of your users. 

     - Key Metrics: User age, gender, interests, location, and language. 

     - Usage: Tailor your content and marketing strategies to better match the demographics of your 
audience. 

    

   - Tech 

     - Purpose: The Tech report gives you information about the technology your users are using to 
access your site or app. 

     - Key Metrics: Device categories, operating systems, browsers, and network providers. 

     - Usage: Optimize your site or app's performance and compatibility based on the technology 
preferences of your users. 
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Using GA4 Reports 

When using GA4 reports, it's essential to keep in mind the following tips: 

- Customization: GA4 allows you to customize reports by adding filters, segments, and 
comparisons. Use these features to drill down into specific user groups or behaviors. 

- Event Parameters and User Properties: Leverage event parameters and user properties to gain 
deeper insights into user interactions and characteristics. 

- Insights and Anomalies: Pay attention to the insights and anomaly detection features, which 
highlight significant trends or unexpected changes in your data. 

Understanding the basic GA4 reports is crucial for gaining actionable insights into your digital 
properties. By leveraging the Realtime, Lifecycle, and User reports, you can monitor user behavior, 
optimize your marketing strategies, and improve user engagement and retention. As you become 
more familiar with these reports, you'll be better equipped to make data-driven decisions that 
enhance your website or app's performance.  
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Section 2.2.1 Real-time reports 
Real-Time Reports provide you with live insights into user activity on your website or app, allowing 
you to monitor and react to immediate changes and trends. Let’s explore how to navigate and utilize 
these reports effectively. 

The Real-Time report in GA4 is a powerful tool that gives you a live snapshot of user activity within 
the last 30 minutes. This is particularly useful for monitoring the immediate impact of marketing 
campaigns, content updates, or any changes made to your site or app.  

 Accessing the Real-Time Report 

To access the Real-Time report, log into your GA4 property and navigate to the Reports section from 
the left-hand menu. Under Reports, click on Realtime. This will bring up the Real-Time dashboard. 

Overview of the Real-Time Dashboard 

The Real-Time dashboard is divided into several key sections: 

1. Users Right Now 

   - At the top of the dashboard, you’ll see the number of users currently active on your site or app. 
This provides an immediate sense of current traffic volume. 

2. User Locations 

   - Below the user count, there is a map displaying the geographic locations of your active users. 
This visualization helps you understand where your real-time traffic is coming from. 

3. Traffic Sources 

   - The traffic sources section shows where your current users are coming from, such as organic 
search, direct, referral, or social. This is useful for monitoring the effectiveness of different 
marketing channels. 

4. Top Active Pages 

   - This section lists the pages or screens with the most active users right now. It helps identify 
which content is currently engaging users the most. 

5. User Engagement 

   - Here, you can see metrics related to user engagement, such as the number of events per minute. 
This indicates how users are interacting with your site or app in real-time. 

    

Detailed Real-Time Insights 

Let’s dive deeper into each section to understand how to leverage these insights: 
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Users Right Now 

- Immediate Traffic Overview: This metric is essential for gauging your current audience size. For 
example, if you’ve just launched a new campaign, you can see how many users are responding 
instantly. 

 

User Locations 

- Geographic Distribution: By understanding where your users are located, you can tailor your 
content and marketing strategies to different regions. For instance, if you notice a spike in users 
from a specific country, you might consider localizing content for that audience. 

 

Traffic Sources 

- Source Effectiveness: This section allows you to see which channels are driving the most traffic at 
the moment. If you’re running multiple campaigns, you can quickly determine which one is 
performing best. 

 

 Top Active Pages 

- Content Performance: Identifying the most popular pages or screens helps you understand what 
content is currently resonating with your audience. If a particular blog post or product page is 
seeing a lot of activity, you can analyze why it’s performing well and replicate its success elsewhere. 

 User Engagement 

- Interaction Monitoring: Tracking events per minute gives you a sense of how users are interacting 
with your site or app in real-time. This includes clicks, form submissions, video plays, and other 
interactions. High engagement levels indicate a positive user experience. 

 

Practical Applications of Real-Time Reports 

 Monitoring Campaign Performance 

- When you launch a new marketing campaign, use the Real-Time report to monitor its immediate 
impact. Check the spike in user count, see where users are coming from, and identify which pages 
they are visiting. This allows you to assess the effectiveness of your campaign quickly and make 
adjustments if necessary. 

 Troubleshooting and Testing 

- If you make changes to your website or app, such as a new design or feature, the Real-Time report 
helps you monitor user reactions immediately. For instance, if you launch a new feature, you can 
see how many users are interacting with it and whether it’s working as expected. 
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 Event Monitoring 

- Real-Time reports are also useful for tracking specific events as they happen. If you’re running a 
live webinar or a flash sale, you can watch user interactions and engagement in real-time to ensure 
everything is functioning smoothly and to gauge user interest. 

The Real-Time report in GA4 is an invaluable tool for gaining immediate insights into user activity on 
your website or app. By understanding the current traffic volume, user locations, traffic sources, 
active pages, and user engagement, you can make informed decisions and respond quickly to 
emerging trends. Use these insights to optimize your content, improve user experience, and 
maximize the impact of your marketing efforts. 
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Section 2.2.2 User engagement reports 
 
The User Engagement reports in GA4 are designed to help you understand how users are interacting 
with your content. These reports focus on user behavior, providing insights into engagement 
metrics such as pageviews, events, and average engagement time. 

Navigating to User Engagement Reports 

 

To access the User Engagement reports, follow these steps: 

1. Log in to your GA4 property. 

2. From the left-hand navigation menu, click on "Reports".
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3. Under the "Lifecycle" section, click on "Engagement".

 

 Key Sections in User Engagement Reports 

The Engagement reports are divided into several key sections: 

1. Overview 

The Overview section provides a high-level summary of user engagement on your site or app. It 
includes metrics such as total users, engaged sessions, average engagement time, and events per 
session. 

- Total Users: The number of unique users who interacted with your site or app. 

- Engaged Sessions: The number of sessions that lasted longer than 10 seconds, had a conversion 
event, or had 2 or more screen or page views. 

- Average Engagement Time: The average time users spent actively engaging with your site or app. 

- Events per Session: The average number of events triggered per session. 

2. Events 

The Events report shows detailed information about the different events users trigger on your site or 
app. This report is particularly useful for understanding specific user actions. 

- Event Count: The total number of times each event was triggered. 

- Users: The number of users who triggered each event. 

- Event Value: If applicable, the monetary value associated with each event. 

Customizing Events 

In GA4, you can create custom events to track specific user interactions that are important to your 
business. This customization allows for a more granular analysis of user behavior. 
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3. Pages and Screens 

The Pages and Screens report provides insights into which pages or screens users visit and interact 
with the most. 

 

- Page Title and Screen Class: The title of the web page or the class name of the app screen. 

- Views: The number of views for each page or screen. 

- User Engagement: Engagement metrics such as average engagement time per page or screen. 

Analyzing Top Pages/Screens 

Identify the top-performing pages or screens by views and engagement time. This helps you 
understand which content resonates most with your users and optimize it for better performance. 

4. Engagement Metrics 

Engagement metrics in GA4 provide a deeper understanding of how users interact with your site or 
app. 

- Engaged Sessions per User: The average number of engaged sessions per user. 

- Engagement Rate: The percentage of engaged sessions out of the total sessions. 

- Stickiness: Metrics such as 1-day, 7-day, and 30-day active users help you understand user 
retention and loyalty. 

Interpreting User Engagement Data 

When analyzing User Engagement reports, consider the following tips: 

- Identify Patterns: Look for patterns in user behavior to understand what content or features are 
driving engagement. 

- Compare Metrics: Compare engagement metrics across different periods to identify trends and 
measure the impact of changes or campaigns. 

- Segment Users: Use segments to analyze the behavior of specific user groups, such as new vs. 
returning users or users from different geographic locations. 

Using Insights for Improvement 

 

- Content Optimization: Use the insights from the Pages and Screens report to identify high-
performing content and replicate its success across other pages or screens. 

- Event Tracking: Ensure that all critical user interactions are tracked as events. Regularly review the 
Events report to identify new opportunities for tracking and optimization. 
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- User Retention: Focus on improving user retention by analyzing stickiness metrics. Implement 
strategies to keep users engaged and coming back to your site or app. 

The User Engagement reports in GA4 provide a comprehensive view of how users interact with your 
website or app. By leveraging these reports, you can gain valuable insights into user behavior, 
identify opportunities for improvement, and optimize your digital experience to better meet the 
needs of your users. 
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Section 2.2.3 Acquisition reports 
Understanding how users find and arrive at your website or app is crucial for optimizing your 
marketing strategies. The Acquisition reports in GA4 provide comprehensive insights into the 
effectiveness of your marketing channels, sources, and campaigns. Let's dive into the details of 
these reports and how you can leverage them to enhance your digital marketing efforts. 

The Acquisition reports in GA4 are designed to help you understand how users discover your site or 
app. These reports are crucial for evaluating the performance of your marketing efforts and 
identifying the most effective channels for attracting users. 

 Navigating to Acquisition Reports 

To access the Acquisition reports, navigate to the "Reports" section in the left-hand menu, then 
select "Lifecycle" and click on "Acquisition." Here, you will find several key reports that offer 
different perspectives on user acquisition. 

 

 Key Acquisition Reports 

 1. User Acquisition Report 

The User Acquisition report provides insights into how new users find your site or app. This report is 
particularly useful for understanding which channels are most effective in attracting first-time 
users. 
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- Key Metrics: Users, New Users, Engagement Rate, Average Engagement Time, Event Count, and 
Conversions. 

- Usage: Use this report to evaluate the performance of your marketing campaigns and channels in 
bringing in new users. 

2. Traffic Acquisition Report 

The Traffic Acquisition report shows how all users, including both new and returning users, arrive at 
your site or app. This report helps you understand the overall traffic distribution across different 
channels and sources. 

- Key Metrics: Sessions, Engaged Sessions, Engagement Rate, Average Engagement Time per 
Session, Event Count, and Conversions. 

- Usage: Analyze this report to get a comprehensive view of all user traffic, identify high-performing 
channels, and optimize your traffic sources. 

Understanding Acquisition Report Dimensions and Metrics 

GA4 Acquisition reports offer various dimensions and metrics to provide detailed insights: 

- Dimensions: Common dimensions include Source/Medium, Campaign, Default Channel 
Grouping, and User Medium. 

- Metrics: Key metrics in Acquisition reports include Users, New Users, Sessions, Engaged 
Sessions, Conversions, and Revenue. 

 Customizing Acquisition Reports 

GA4 allows you to customize your Acquisition reports to suit your specific needs: 

- Adding Filters: Use filters to narrow down your data to specific segments, such as traffic from a 
particular country or users arriving via a specific campaign. 

- Applying Comparisons: Comparisons enable you to view data side-by-side for different 
dimensions, helping you identify trends and differences across segments. 

- Creating Custom Reports: In the Explore section, you can create custom reports tailored to your 
business needs, combining different dimensions and metrics for deeper analysis. 

 Practical Applications of Acquisition Reports 

Here are some practical ways to use GA4 Acquisition reports: 

1. Evaluate Marketing Campaigns: Determine which campaigns are driving the most traffic and 
conversions. Adjust your budget and strategies based on performance data. 

2. Optimize Traffic Sources: Identify which sources and mediums bring in the most engaged users. 
Focus on high-performing channels and consider improving or discarding underperforming ones. 
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3. Understand User Behavior: Analyze how different user segments find your site or app. Tailor your 
content and marketing efforts to better meet the needs and preferences of your audience. 

4. Monitor Changes Over Time: Track changes in user acquisition over time to understand the 
impact of marketing activities, seasonality, or other factors. 

The Acquisition reports in GA4 are powerful tools for understanding how users discover your 
website or app. By leveraging these reports, you can gain valuable insights into the performance of 
your marketing efforts, optimize your traffic sources, and ultimately drive more engaged users to 
your digital properties. Regularly reviewing and analyzing these reports will help you make data-
driven decisions that enhance your marketing strategies and improve user acquisition. 
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Section 2.3 Basic Configuration 
 
Configuring GA4 correctly is crucial for accurate data collection and meaningful analysis. GA4 
offers a range of configuration options that allow you to tailor the analytics setup to your specific 
needs. Let's dive into these options step by step. 

 Setting Up Your GA4 Property 

1. Create a New Property 

   - When you first set up GA4, you’ll need to create a new property in your Google Analytics account. 
This property will house all your data streams and configurations. 

Data Streams 

2. Add Data Streams 

   - GA4 allows you to create multiple data streams under one property, enabling you to track data 
from various sources such as websites, iOS apps, and Android apps. 

   - To add a data stream, go to the property settings and click on “Data Streams.” Choose the type of 
data stream (Web, iOS, or Android) and follow the prompts to set it up. 

 

3. Configure Data Stream Settings 

   - Once your data stream is set up, you can configure settings such as enhanced measurement, 
which automatically tracks events like page views, scrolls, outbound clicks, and more. 

Event Tracking 
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4. Default Events 

   - GA4 automatically tracks several events by default, such as page views, first visits, and session 
starts. These events are essential for understanding basic user interactions. 

5. Custom Events 

   - To track specific user interactions that are not automatically collected, you can create custom 
events. Navigate to the “Events” section in your property settings and click on “Create Event.” 

6. Recommended Events 

   - GA4 provides a list of recommended events tailored to various business needs. Implementing 
these events helps enhance your reporting and analysis capabilities. 

Conversion Tracking 

7. Set Up Conversions 

   - Conversions are crucial events that represent valuable actions taken by users, such as making a 
purchase or signing up for a newsletter. To mark an event as a conversion, go to the “Conversions” 
section and click on “New Conversion Event.” 

 User Properties 

8. Define User Properties 

   - User properties are attributes that describe segments of your user base, such as user 
demographics or preferences. To define user properties, navigate to the “User Properties” section 
and click on “New User Property.” 

Audience Segmentation 

9. Create Audiences 

   - Audiences are groups of users who share specific characteristics or behaviors. You can create 
audiences to better analyze and target these groups. Go to the “Audiences” section and click on 
“New Audience.” 

Linking Accounts 

   - Linking your GA4 property to other Google products like Google Ads enhances your ability to 
analyze campaign performance and retarget users. Navigate to the “Product Links” section and 
follow the prompts to link your accounts. 

Data Retention and Privacy 

11. Configure Data Retention 

    - GA4 allows you to set data retention periods, which control how long user data is stored. This is 
important for compliance with privacy regulations. Go to the “Data Settings” and select “Data 
Retention.” 
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12. Manage User Consent 

    - Ensure you are compliant with privacy laws by configuring consent settings. GA4’s consent 
mode helps you manage how data is collected based on user consent. 

Debugging and Validation 

13. Use DebugView 

    - DebugView allows you to monitor events in real-time as they are triggered, which is essential for 
validating your setup and troubleshooting issues. Access DebugView from the “Configure” section. 

 

Properly configuring your GA4 property is essential for accurate data collection and insightful 
analysis. By setting up data streams, tracking relevant events, defining user properties, and 
managing data retention, you ensure that your GA4 setup aligns with your business goals and 
privacy requirements. 

Section 2.3.1 Events 
 
Events are the cornerstone of GA4’s data collection model, offering a granular and flexible way to 
track user interactions on your website or app. Today, we'll explore the different types of events, 
how to set them up, and how to use them to gain valuable insights. 

 

 Understanding Events in GA4 
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In GA4, everything a user does is captured as an event. This event-based model allows for more 
precise tracking and better understanding of user behavior compared to the session-based model 
of Universal Analytics. Let's dive into the different categories of events in GA4. 

 Types of Events 

 1. Automatically Collected Events 

   - Overview: These events are tracked by default when you set up GA4 on your site or app. You don’t 
need to do any additional configuration to capture them. 

   - Examples:  

     - Page_view: Captures every time a user views a page on your site. 

     - First_visit: Tracks the first time a user visits your site. 

     - Session_start: Logs when a user session begins. 

 2. Enhanced Measurement Events 

   - Overview: These events require minimal setup and can be enabled directly from the GA4 
interface. They provide additional insights into user interactions. 

   - Examples:  

     - Scroll: Tracks when a user scrolls down a certain percentage of a page. 

     - Outbound_click: Captures clicks on links that lead away from your site. 

     - Site_search: Logs when a user performs a search on your site. 

     - Video_engagement: Tracks interactions with embedded videos, such as play, pause, and 
progress. 

 3. Recommended Events 

   - Overview: Google provides a list of recommended events that are not automatically tracked but 
are suggested for specific business needs. Implementing these events can improve your reporting 
and insights. 

   - Examples:  

     - Login: Tracks when a user logs into your site or app. 

     - Sign_up: Captures when a user signs up for an account. 

     - Purchase: Logs a transaction or purchase on your site. 

 4. Custom Events 

   - Overview: These events are unique to your specific tracking needs and must be manually 
implemented. Custom events allow you to capture interactions that are not covered by 
automatically collected, enhanced measurement, or recommended events. 
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   - Examples: Any specific interaction that is crucial to your business, such as a button click for a 
unique feature on your site. 

 Setting Up Events

 

To set up events in GA4, you typically follow these steps: 

1. Identify the Interaction: Determine what user interaction you want to track that is not already 
covered by automatically collected or enhanced measurement events. 

2. Tag Implementation: Use Google Tag Manager (GTM) or directly implement the event code on 
your site or app. 

3. Configure Event Parameters: Add parameters to your events to capture additional details. For 
example, for a purchase event, you might add parameters for item name, price, and quantity. 

 

Event Parameters and User Properties 

 Event Parameters 

   - Overview: Parameters are additional pieces of information that give context to the events. Each 
event can have up to 25 custom parameters. 

   - Examples:  

     - For a video engagement event, parameters might include video_title and video_duration. 

     - For an e-commerce purchase, parameters might include product_id, product_name, and value. 

 User Properties 

   - Overview: User properties are attributes that describe segments of your user base, such as 
language preference, geographic location, or user type. 

   - Examples: age, gender, membership_status (e.g., premium vs. free user). 

Analyzing Events 
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Once your events are set up, GA4 provides robust tools for analyzing them: 

- Event Reports: Access detailed reports on each event, including how often they are triggered, the 
users triggering them, and associated parameters. 

- Custom Analysis: Use the Explore tool to create custom analyses, combining events and 
parameters to answer specific business questions. 

- Funnels and Path Analysis: Visualize user journeys and identify drop-off points by creating funnels 
and path analyses based on events. 

Understanding and leveraging events in GA4 is crucial for capturing detailed insights into user 
interactions on your website or app. By using automatically collected, enhanced measurement, 
recommended, and custom events, along with parameters and user properties, you can gain a 
comprehensive view of user behavior and make data-driven decisions to optimize your digital 
strategy. 
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Section 2.3.2 Conversions (Key Events) 
 
Analytics conversions have been renamed key events. Key events measure the interactions most 
important to your business. They show up in the Advertising, Reports, and Explore sections of 
Analytics. 

To create a simpler and more intuitive experience in the way conversions are measured and 
reported across Google Ads and Analytics, we're unifying how conversions are defined. 

Previously, important events that were marked as conversions in Analytics were measured 
differently from how Google Ads conversions are measured, leading to discrepancies between 
Google Ads and Analytics. 

From now on, events that measure actions that are important to the success of your business are 
now called 'key events.' You can use the behavioral data from your key events to improve the user 
experience across your websites and apps. 

A 'conversion' now refers to an important action that you want to use to measure the performance 
of your ad campaigns and optimize your bidding strategy. With an aligned definition of 'conversion' 
across Google Ads and Analytics, you can now, for the first time, view consistent conversion-based 
performance metrics in both Google Ads and Analytics reports. 

Conversions are critical metrics that signify the completion of valuable actions on your site or app, 
such as purchases, form submissions, or any other key objectives. Understanding and tracking 
conversions allows you to measure the effectiveness of your marketing efforts and overall business 
performance. 

In GA4, conversions are tracked through events. Any event can be marked as a conversion, allowing 
for flexible and customized tracking based on your business goals. 
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 Setting Up Conversions 

 1. Identify Key Events 

   - First, identify which events represent conversions for your business. Common examples include 
purchases, sign-ups, contact form submissions, and downloads. 

 2. Mark Events as Conversions 

   - To mark an event as a conversion, follow these steps: 

     1. Navigate to the Configure section in the left-hand menu. 

     2. Click on Events. 

     3. Find the event you want to mark as a conversion. If it’s not already listed, you can create a new 
event. 

     4. Toggle the switch in the Mark as conversion column to enable it. 
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Viewing Conversion Data 

 

 1. Conversions Report 

   - Navigate to the Reports section and select Events under the Engagement category. Here, you can 
see a list of all your events and the ones marked as conversions. 

   - Click on an event to see detailed metrics, including the number of times the event occurred, 
which user segments triggered the event, and other relevant data. 

2. Event Parameters and Custom Dimensions 

   - Event parameters provide additional context about conversions. For example, if a purchase 
event is a conversion, parameters might include the item name, category, and value. 

   - Navigate to Configure > Custom definitions to create custom dimensions and metrics from event 
parameters. This allows you to analyze conversions in more depth. 

Using Conversions for Analysis 

 1. Analyzing Conversion Paths 

   - Understanding how users arrive at conversions is crucial. GA4 provides tools to analyze user 
journeys and conversion paths. 

   - Go to Explore > Path Analysis to visualize the steps users take leading up to a conversion. This 
helps identify successful pathways and potential drop-off points. 

2. Funnel Analysis 

   - Funnel analysis allows you to set up a series of steps (events) that lead to a conversion. This 
helps in identifying where users are dropping off in the conversion process. 

   - Navigate to Explore > Funnel Analysis and set up a funnel with your key events. Analyze the 
completion rate for each step to optimize the conversion process. 

 Conversion Attribution 

 1. Attribution Models 

   - GA4 offers different attribution models to assign credit for conversions to various touchpoints. 
This helps understand the effectiveness of different marketing channels. 

   - Go to Advertising > Attribution to explore different models such as Last Click, First Click, and 
Data-Driven Attribution. 

 2. Conversion Paths Report 

   - This report shows the sequence of interactions (touchpoints) leading up to conversions. 
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   - Navigate to Advertising > Conversion Paths to see how different channels contribute to 
conversions over various attribution models. 

 Conversion Insights 

 

 1. Predictive Metrics 

   - GA4’s machine learning capabilities provide predictive metrics like purchase probability and 
churn probability. These insights help in targeting users more effectively and optimizing conversion 
strategies. 

   - These metrics can be found under the Insights section. 

 2. Anomaly Detection 

   - GA4 can automatically detect anomalies in conversion data, alerting you to unexpected changes 
that may require attention. 

   - Check the Insights section for alerts and suggested actions based on anomaly detection. 

Tracking and analyzing conversions in GA4 is essential for understanding the effectiveness of your 
marketing efforts and optimizing user journeys. By leveraging GA4’s event-based tracking, 
customizable reports, and advanced analysis tools, you can gain valuable insights into your 
conversion data and make informed decisions to improve your business performance. 
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Section 2.3.3 Audiences 
Understanding and leveraging audiences in GA4 is essential for tailoring your marketing efforts, 
personalizing user experiences, and ultimately driving more conversions. Let's dive into what 
audiences are, how to create them, and how to use them effectively. 

Audiences in GA4 are subsets of your users who share common attributes or behaviors. These 
could be users who have visited specific pages, performed certain actions, or met other predefined 
criteria. By defining these groups, you can target them more precisely with marketing campaigns, 
analyze their behavior in detail, and create personalized experiences. 

 

 Why Audiences Matter 

Audiences help you segment your user base into meaningful groups, allowing for more targeted and 
effective marketing strategies. For example: 

- Retargeting Campaigns: Target users who added items to their cart but did not complete a 
purchase. 

- Loyalty Programs: Identify and reward users who frequently return to your site or app. 

- Behavior Analysis: Understand how different user segments interact with your content. 
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 Creating Audiences in GA4 

 

To create an audience in GA4, follow these steps: 

 

1. Navigate to the Configure Section 

   - Go to the left-hand menu and click on Configure, then select Audiences. 

2. Create a New Audience 

   - Click on the New audience button. 

3. Define Audience Conditions 

   - You will be presented with a template gallery and an option to start from scratch. 

   - Select a template or choose to create a custom audience. 

   - Define the conditions that users must meet to be included in this audience. Conditions can be 
based on events, user properties, session details, etc. 

4. Add Sequence Conditions (Optional) 

   - Sequence conditions allow you to define a series of steps that users must follow in a specific 
order to be included in the audience. This is useful for tracking complex user journeys. 

5. Review and Save 

   - Review your audience definition and give it a meaningful name. 

   - Click Save to create the audience. 

 Example Audiences 

Let’s look at a few examples to illustrate the power of audiences in GA4: 

1. Cart Abandoners 

   - Conditions: Users who triggered the "add_to_cart" event but did not trigger the "purchase" event 
within the same session. 
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   - Usage: Retarget these users with ads offering discounts or free shipping to encourage them to 
complete their purchase. 

2. Frequent Shoppers 

   - Conditions: Users who made at least three purchases in the last 30 days. 

   - Usage: Include these users in loyalty programs and send them exclusive offers to maintain their 
engagement. 

3. Engaged Blog Readers 

   - Conditions: Users who viewed at least three blog posts and spent more than 5 minutes on the 
site in a single session. 

   - Usage: Target these users with content recommendations and newsletters to keep them 
engaged. 

 Using Audiences 

Once you’ve created audiences, you can use them in various ways: 

1. Google Ads Integration 

   - Link your GA4 property to Google Ads to use your audiences for retargeting campaigns. This 
integration allows you to deliver tailored ads to users based on their past interactions with your site 
or app. 

2. Audience Insights 

   - Use audience insights to analyze the behavior of different user segments. Go to the Analysis 
section and select Audience insights to see detailed reports. 

3. Personalization 

   - Implement personalization strategies on your site or app based on audience membership. For 
example, show special offers to loyal customers or tailored content to users interested in specific 
topics. 

 

 Best Practices 

- Regular Updates: Regularly review and update your audiences to ensure they remain relevant and 
effective. 

- Combine Conditions: Use a combination of conditions to create more precise and valuable 
audiences. 

- Leverage Predictive Metrics: Utilize GA4's predictive metrics, such as purchase probability, to 
create audiences based on future behaviors. 
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Audiences in GA4 provide a powerful way to segment your users, tailor your marketing efforts, and 
analyze user behavior in a more granular way. By understanding how to create and utilize 
audiences, you can enhance your marketing strategies, improve user engagement, and drive better 
business outcomes. 
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Module 3: Reporting and Analysis 
Section 3.1 Deep Dive into GA4 Reports 
Section 3.1.1 Event and conversion tracking 
Section 3.1.2 Audience analysis 
Section 3.1.3 Custom reports and insights 
Section 3.2 Segmentation and Filters in GA4 
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Section 3.1 Deep Dive into GA4 Reports 
 
 Navigating the GA4 Interface 

 

Before we dive into specific reports, let's familiarize ourselves with the GA4 interface. On the left-
hand side, you'll see the main navigation menu divided into several sections: 

1. Home: Your dashboard providing a high-level overview of key metrics. 

2. Reports: Houses your standard reports, categorized into Realtime, Lifecycle, and User sections. 

3. Explore: For creating custom reports and analyses. 

4. Advertising: Focuses on advertising performance. 

 Core Reports in GA4 

 Realtime Report 

The Realtime report gives you a live view of what’s happening on your site or app right now. 

- Key Metrics: Users currently active, top active pages, user locations, and recent events. 

- Usage: Monitor live campaigns, see the immediate impact of new content, or troubleshoot issues 
as they occur. 

 Lifecycle Reports 

 Acquisition 

The Acquisition report helps you understand how users are arriving at your site or app. 

- Overview: Provides a summary of user acquisition metrics. 

- User Acquisition: Shows new users by different channels (e.g., organic search, paid search, social 
media). 

- Traffic Acquisition: Focuses on the overall traffic, including returning users. 

Engagement 

The Engagement report dives into how users interact with your content. 
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- Overview: Summary of key engagement metrics such as average engagement time and events per 
session. 

- Events: Lists all the events tracked on your site or app, along with their counts and other 
parameters. 

- Pages and Screens: Shows which pages or app screens are most viewed and engaged with. 

- User Stickiness: Metrics like Daily Active Users (DAU), Weekly Active Users (WAU), and Monthly 
Active Users (MAU). 

Monetization 

The Monetization report is essential for e-commerce sites or apps with in-app purchases. 

- Overview: Summarizes revenue metrics including total revenue, purchases, and average purchase 
value. 

- E-commerce Purchases: Detailed insights into purchase behavior, including product 
performance. 

- Publisher Ads: If you run ads, this section shows revenue generated from them. 

Retention 

The Retention report shows how well you are retaining users over time. 

- Overview: Retention metrics including user retention rates and new vs. returning users. 

- Cohort Analysis: Analyzes user retention by grouping users based on their first visit date. 

User Reports 

Demographics 

The Demographics report gives insights into the characteristics of your users. 

 

- Overview: Age, gender, and interests of your users. 

- Geo: Location data showing where your users are from. 

- Language: The preferred languages of your users. 

 

Tech 

The Tech report focuses on the technology your users use to access your site or app. 

- Overview: Device categories (desktop, mobile, tablet), operating systems, and browsers. 

- Tech Details: More detailed breakdowns including screen resolutions and network providers. 
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Exploring Data in GA4 

 Custom Reports in Explore 

The Explore section allows you to create custom reports and analyses. You can use various 
techniques such as funnel analysis, path analysis, and segment overlap. 

- Funnel Analysis: Visualize the steps users take towards a conversion and identify where they drop 
off. 

- Path Analysis: Understand user journeys by visualizing the sequences of events that users trigger. 

- Segment Overlap: Compare different segments to see how they interact with your site or app. 

Advanced Features 

 Event Parameters and User Properties 

Leverage event parameters and user properties to gain deeper insights into user interactions and 
characteristics. 

- Event Parameters: Additional details sent with events (e.g., product ID, category, value). 

- User Properties: Attributes that describe segments of your user base (e.g., age, location, device). 

Machine Learning Insights 

GA4 uses machine learning to provide predictive metrics and anomaly detection. 

- Predictive Metrics: Metrics like purchase probability and churn probability. 

- Anomaly Detection: Automatically identifies significant changes in your data. 

 Best Practices for Using GA4 Reports 

 

- Customization: Use filters, segments, and comparisons to drill down into specific user groups or 
behaviors. 

- Regular Monitoring: Regularly check key metrics and reports to stay updated on performance 
trends. 

- Actionable Insights: Use the insights gained from GA4 reports to make data-driven decisions for 
optimizing your site or app. 

 

GA4’s robust reporting capabilities offer a deep and comprehensive understanding of user behavior 
and site/app performance. By mastering these reports, you can unlock valuable insights, optimize 
user experiences, and drive better business outcomes. Thank you for joining this in-depth session 
on GA4 reports. Happy analyzing! 
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Section 3.1.1 Event and conversion tracking 
In this session, we'll explore how to set up, track, and analyze events and conversions to gain 
deeper insights into user behavior and measure the success of your business objectives. 

 Introduction to Event Tracking in GA4 

GA4 adopts an event-based model for data collection, which means every user interaction is 
tracked as an event. This approach allows for a more granular understanding of user behavior 
compared to the session-based model of Universal Analytics. 

 Setting Up Events in GA4 

To get started with event tracking, follow these steps: 

1. Navigate to the Configure Section 

   - Go to your GA4 property. 

   - Click on "Configure" in the left-hand menu. 

2. Create Event 

   - Under "Events," click on "Create Event." 

   - Click on "Create" to set up a new custom event. 

3. Define the Event Parameters 

   - Provide a name for your event. 

   - Define the event conditions using existing event parameters and values. For example, if you want 
to track form submissions, you might set the event name to "form_submit" and specify parameters 
like "form_id" or "form_name." 

4. Save and Publish 

   - Once you've configured the event, click "Create" to save it. 

   - Your event will now be tracked whenever it meets the defined conditions. 

 Enhanced Measurement Events 

GA4 also provides enhanced measurement events, which are automatically tracked with minimal 
setup. These include interactions such as page views, scrolls, outbound clicks, site search, and file 
downloads. To enable or customize these: 

 

1. Go to Admin Settings 

   - Click on "Admin" in the bottom-left corner. 

   - Under the "Property" column, click on "Data Streams." 
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2. Select Your Data Stream 

   - Click on the data stream for your website or app. 

   - Under "Enhanced Measurement," toggle the switches for the events you want to enable. 

 Monitoring Event Data 

Once events are set up, you can monitor their performance: 

1. Realtime Report 

   - Go to "Reports" > "Realtime" to see live event data. This helps verify that your events are firing 
correctly. 

2. Events Report 

   - Navigate to "Reports" > "Engagement" > "Events." 

   - This report shows a summary of all tracked events, including event count, users, and event 
parameters. 

 Setting Up Conversions 

 

Conversions in GA4 represent key business objectives, such as purchases, sign-ups, or form 
submissions. To set up a conversion: 

 

1. Navigate to the Configure Section 

   - Go to your GA4 property. 

   - Click on "Configure" in the left-hand menu. 

   - Click on "Conversions." 

2. Mark Events as Conversions 

   - Click "New Conversion Event." 

   - Enter the name of the event you want to mark as a conversion (e.g., "purchase" or 
"form_submit"). 

   - Click "Save." 

 Monitoring Conversion Data 

 

To monitor the performance of your conversions: 
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1. Conversions Report 

   - Navigate to "Reports" > "Engagement" > "Conversions." 

   - This report shows the number of conversions for each event marked as a conversion, along with 
relevant metrics like conversion rate and revenue (if applicable). 

 Advanced Event and Conversion Tracking 

For more advanced tracking, consider using Google Tag Manager (GTM): 

1. Integrate GA4 with GTM 

   - Set up GA4 tags in GTM to track more complex interactions, such as button clicks, video plays, or 
custom events with multiple parameters. 

   - Ensure that your GTM container is properly installed on your site or app. 

2. Create and Configure Tags 

   - In GTM, create a new tag and select "Google Analytics: GA4 Event" as the tag type. 

   - Configure the event name and parameters, then set the trigger to specify when the tag should 
fire. 

Event and conversion tracking in GA4 provides powerful insights into user interactions and the 
effectiveness of your business strategies. By setting up, monitoring, and analyzing events and 
conversions, you can better understand user behavior, optimize user experiences, and measure the 
success of your objectives. 
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Section 3.1.2 Audience analysis 
Audience analytics will explore how GA4’s audience reports and features can help you understand 
who your users are, their behaviors, and how to use this data to drive better marketing strategies 
and user engagement. 

Audience analysis is a crucial component of digital analytics. It allows you to segment your user 
base into meaningful groups based on various characteristics and behaviors. In GA4, audiences 
can be defined based on a wide range of criteria, enabling you to create highly targeted and 
personalized marketing campaigns. 

 

 Navigating to Audience Reports 

To begin analyzing your audience, log in to your GA4 property and navigate to the "Reports" section 
on the left-hand menu. Under the "User" category, you will find the "Demographics" and "Tech" 
reports. 

Demographics Report 

The Demographics report provides insights into the age, gender, interests, and location of your 
users. Here’s a breakdown of what you’ll find: 

 Age and Gender 

- Purpose: Understand the age distribution and gender of your audience. 

- Key Metrics: Users by age group, gender distribution. 
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- Usage: Tailor your content and marketing strategies to better suit the predominant age groups and 
gender of your audience. 

 Interests 

 

- Purpose: Gain insights into the interests of your users based on their online behavior. 

- Key Metrics: Top interest categories. 

- Usage: Develop content and promotional strategies that align with the interests of your audience. 

 Location 

- Purpose: Understand where your users are located geographically. 

- Key Metrics: Users by country, region, and city. 

- Usage: Optimize your marketing efforts by focusing on regions with the highest engagement or 
untapped potential. 

 

Tech Report 

The Tech report provides information about the technology your users are using, which is essential 
for optimizing your website or app’s performance. 
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 Device Categories 

- Purpose: Identify the types of devices (desktop, mobile, tablet) used by your audience. 

- Key Metrics: Users by device category. 

- Usage: Ensure your site or app is optimized for the most popular devices among your users. 

Operating Systems and Browsers 

- Purpose: Understand the operating systems and browsers your users prefer. 

- Key Metrics: Users by operating system and browser. 

- Usage: Ensure compatibility and optimal performance across the most commonly used platforms 
and browsers. 

 

Creating and Using Audiences 

GA4 allows you to create custom audiences based on a wide range of conditions. These audiences 
can be used for deeper analysis and targeted marketing. 

 Creating Audiences 

- Step 1: Go to the "Configure" section in the left-hand menu and select "Audiences". 

- Step 2: Click on "New audience" and use the audience builder to define your criteria. You can base 
your audience on demographics, technology, behavior, and more. 

 

Analyzing Audiences 

Once you’ve created audiences, you can analyze them using various GA4 reports. For example, you 
can compare the behavior and engagement metrics of different audiences to understand how 
different segments interact with your site or app. 

 Leveraging Audiences for Marketing 

Audiences can be used to create highly targeted marketing campaigns. Here’s how: 

- Remarketing: Use GA4 audiences to create remarketing lists in Google Ads. Target users who have 
visited specific pages, completed certain actions, or belong to specific demographic segments. 

- Personalization: Tailor your website or app content to different audiences based on their 
preferences and behaviors. 

- Performance Analysis: Monitor the performance of your campaigns by analyzing the engagement 
and conversion rates of different audiences. 
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Audience analysis in GA4 provides powerful insights into who your users are and how they interact 
with your digital properties. By understanding the demographics, interests, and technology 
preferences of your users, you can create more targeted and effective marketing strategies. 
Additionally, leveraging custom audiences allows for personalized user experiences and enhanced 
campaign performance. 
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Section 3.1.3 Custom reports and insights 
 
Custom reports and insights will explore how to create custom reports tailored to your specific 
needs and how to utilize GA4’s insights and anomaly detection features to enhance your data 
analysis. 

Custom reports in GA4 provide the flexibility to create specific analyses that are not covered by 
standard reports. This allows you to tailor the data view according to your unique business 
objectives and KPIs. 

 

Accessing the Explore Section 

To start creating custom reports, navigate to the Explore section in GA4. This area offers several 
tools for data exploration: 

1. Exploration: A flexible reporting tool that allows you to create pivot tables, charts, and more. 
2. Funnel Analysis: Helps you understand the steps users take to complete a conversion and 

where they drop off. 
3. Path Analysis: Visualizes the sequence of pages or events users follow on your site or app. 
4. Segment Overlap: Shows how different user segments intersect. 
5. User Explorer: Provides a detailed view of individual user journeys. 
6. Cohort Analysis: Analyzes user behavior by grouping them into cohorts based on shared 

characteristics. 

Creating a Custom Exploration Report 

Step-by-Step Guide: 

1. Start a New Exploration 
a. Click on Explorations under the Explore section, then select Blank to start a new 

exploration. 
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2. Setting Up Your Exploration 
a. Variables Panel: On the left, you’ll see the Variables panel where you can drag and 

drop dimensions and metrics. 
b. Tab Settings: The middle panel, Tab Settings, is where you configure your report 

layout, such as pivot tables or line charts. 
3. Adding Dimensions and Metrics 

a. Dimensions: Drag and drop relevant dimensions, such as `User Type`, `Session 
Source`, or `Page Title`, into the Dimensions section. 

b. Metrics: Drag metrics like `Total Users`, `Event Count`, or `Engagement Rate` into 
the Metrics section. 

4. Building the Report 
a. Rows and Columns: Arrange your dimensions into rows and columns to structure 

your data. 
b. Values: Add metrics to the Values section to populate your table or chart with data. 
c. Filters: Apply filters to narrow down your data to specific segments or criteria. 

5. Visualizing Data 
a. Choose from various visualization options like tables, line charts, bar charts, or 

scatter plots to present your data effectively. 

Leveraging Insights and Anomaly Detection 

GA4’s machine learning capabilities provide automatic insights and anomaly detection to help you 
uncover significant trends and unexpected changes in your data. 

Insights 

• Automated Insights: GA4 generates automated insights based on your data trends. These 
can include spikes in user activity, drops in engagement, or emerging user segments 

• Custom Insights: You can create custom insights to monitor specific metrics or dimensions 
that are crucial to your business. Navigate to the Insights section and configure your 
custom criteria. 

Anomaly Detection 

• Setting Up Anomalies: GA4 uses statistical models to detect anomalies in your data. You 
can view anomalies within your standard reports or set up custom anomaly detection in 
your explorations. 

• Responding to Anomalies: When GA4 detects an anomaly, it highlights it in the report, 
allowing you to investigate further and understand the cause of the unexpected change. 

Practical Example: Creating a Custom Funnel Analysis 

1. Select Funnel Analysis: From the Explore section, choose Funnel Analysis. 
2. Define Steps: Outline the steps users take towards a conversion, such as `Landing Page`, 

`Product Page`, `Add to Cart`, and `Purchase`. 
a. Step Configuration: Drag and drop relevant events into each step. 



Page 61 of 72 
© 2024, ONLC Training Centers 800-288-8221 

 

3. Analyze Drop-offs: The funnel visualization helps identify where users drop off in the 
conversion process, enabling you to optimize those stages. 

Custom reports and insights in GA4 empower you to dig deeper into your data and tailor your 
analyses to meet your specific business needs. By utilizing the Explore section, creating detailed 
custom reports, and leveraging automated insights and anomaly detection, you can gain a 
comprehensive understanding of user behavior and make more informed, data-driven decisions. 
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Section 3.2 Segmentation and Filters in GA4 
Segmentation and Filters will dive deep into how you can use these powerful tools to refine your 
data analysis and gain more actionable insights. 

In GA4, Segmentation and Filters allow you to break down your data into meaningful groups and 
focus on specific subsets of users or events. This helps you understand different user behaviors, 
identify trends, and make more informed decisions. 

What Are Segments? 

Segments are subsets of your data that you can create to analyze specific groups of users based on 
defined criteria. For instance, you might create a segment of users who made a purchase in the last 
30 days or those who visited a particular page. 

 

Creating Segments 

1. Navigate to the Explore Section: Start by clicking on "Explore" in the left-hand menu. 
2. Create a New Exploration: Click on "Blank" to create a new exploration or select a template 

that suits your needs. 
3. Add a Segment: In the Variables column, click on the "+" next to "Segments" to create a new 

segment. 
4. Define Your Segment: You can define a segment based on various dimensions such as 

demographics, technology, events, or user properties. For example, to create a segment of 
users who completed a purchase, you might: 

a. Name the segment "Purchasers" 
b. Add a condition for the event name equals "purchase" 
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Types of Segments 

1. User Segments: These include all sessions and events of users who meet certain criteria. 
For example, users who have visited your site more than five times. 

2. Session Segments: These include all events from sessions that meet specific criteria. For 
example, sessions that originated from a specific campaign. 

3. Event Segments: These include specific events that meet your defined criteria. For example, 
all "add_to_cart" events. 

What Are Filters? 

Filters in GA4 allow you to include or exclude specific data from your reports. Filters can be applied 
at various levels to narrow down your analysis to the most relevant data. 

Applying Filters in Reports 

1. Access Reports: Go to the "Reports" section in the left-hand menu. 
2. Select a Report: Choose the report you want to analyze, such as the "Engagement" or 

"Acquisition" report. 
3. Apply Filters: In the top-right corner of the report, click on the filter icon to add filters based 

on dimensions like source/medium, device category, or event name. 

Examples of Using Segments and Filters 

Example 1: Analyzing Returning Users 

• Segment: Create a segment for users who have visited your site at least three times. 
• Filter: Apply a filter to exclude users who have never made a purchase. 
• Analysis: This allows you to focus on returning users who are yet to convert, helping you 

tailor strategies to encourage purchases. 

 

Example 2: Monitoring a Campaign's Performance 

• Segment: Create a segment for sessions that originated from a specific campaign. 
• Filter: Apply a filter to include only sessions that resulted in a specific event, like "sign_up". 
• Analysis: This helps you understand the effectiveness of your campaign in driving sign-ups. 

Best Practices for Using Segments and Filters 

1. Combine Segments and Filters: Use segments and filters together to gain deeper insights. 
For instance, segment users by geography and then apply a filter for a specific event to see 
regional performance variations. 

2. Validate Your Segments: Regularly review and validate your segments to ensure they 
accurately represent the user groups you intend to analyze. 

3. Use Naming Conventions: Adopt clear naming conventions for your segments and filters to 
keep your GA4 workspace organized and ensure easy identification. 
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Segmentation and Filters in GA4 are essential tools for honing in on the specific data that matters 
most to your analysis. By leveraging these features, you can uncover more granular insights, tailor 
your marketing strategies, and optimize user experiences. Whether you're analyzing user behaviors, 
campaign performance, or site engagement, segments and filters will help you make data-driven 
decisions with confidence. 
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Module 4: Implementation and Best Practices 
Section 4.1 Setting Up and Tracking Events and Conversions 
Section 4.2 Understanding Data Privacy and Compliance in GA4 
Section 4.3 GA4 Implementation Checklist 

Setting up and tracking events and conversions in Google Analytics GA4 is a critical best practice 
for gaining comprehensive insights into user behavior and measuring the success of your marketing 
efforts. Here’s a detailed look at why and how to effectively set up and track events and conversions 
in GA4: 
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Section 4.1 Setting Up and Tracking Events and Conversions 
 
Importance of Setting Up and Tracking Events and Conversions 

1. Enhanced Data Granularity: Events provide detailed insights into user interactions beyond 
simple pageviews. This includes actions like clicks, form submissions, video plays, and 
more. 

2. User-Centric Analysis: Events and conversions help you understand the complete user 
journey, from the initial visit to the final conversion, across multiple touchpoints. 

3. Goal Measurement: By tracking conversions, you can measure the effectiveness of your 
marketing strategies and how well they align with your business objectives. 

4. Actionable Insights: Detailed event tracking allows for a more nuanced analysis of user 
behavior, enabling data-driven decisions that can improve user experience and drive 
conversions. 

5. Optimization Opportunities: Identifying which events lead to conversions helps in 
optimizing your site or app for better performance and higher user satisfaction. 

 

Setting Up Events in GA4 

Automatically Collected Events 

GA4 automatically tracks certain events, such as page views, first visits, and session starts, without 
any additional setup. These provide basic insights into user activity. 

Enhanced Measurement Events 

Enhanced measurement events require minimal configuration and include interactions like scrolls, 
outbound clicks, site search, and file downloads. 

1. Enable Enhanced Measurements 
a. Navigate to your GA4 property. 
b. Go to "Admin" > "Data Streams" and select your data stream. 
c. In the "Enhanced Measurement" section, toggle on the events you want to track. 

Custom Events 

Custom events are user-defined events that allow you to track specific interactions relevant to your 
business. 

1. Create a Custom Event 
a. Go to "Configure" > "Events" and click on "Create Event". 
b. Define the custom event by specifying conditions like event name and parameters. 
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Tracking Conversions in GA4 

Conversions, formerly known as goals in Universal Analytics, are crucial actions you want users to 
complete on your site or app. These might include purchases, form submissions, or sign-ups. 

Marking Events as Conversions 

1. Identify Key Events: Determine which events represent critical business objectives (e.g., 
“purchase” or “sign_up”). 

2. Mark as Conversion 
a. Go to "Configure" > "Events". 
b. Find the event you want to mark as a conversion and toggle the "Mark as 

conversion" button. 

Creating Custom Conversions 

If you need to create a new conversion event: 

1. Create the Custom Event: As described above in the Custom Events section. 
2. Mark the Custom Event as a Conversion: Follow the same steps to mark this new custom 

event as a conversion. 

 

Best Practices for Event and Conversion Tracking 

• Plan Your Events and Conversions: Before setting up, clearly define which user actions are 
most critical to your business goals. This ensures you’re tracking meaningful interactions. 

• Use Descriptive Naming Conventions: Name your events and conversions in a clear, 
consistent manner to maintain organization and ease of analysis. 

• Regularly Review and Optimize: Continuously monitor your events and conversions to 
ensure they are accurately capturing user interactions and providing valuable insights. 

• Leverage Event Parameters: Use parameters to add context to your events, such as value, 
category, or label, which can help in deeper analysis. 

• Test Your Setup: Utilize the DebugView in GA4 to test your events and conversions in real-
time, ensuring everything is tracked correctly. 

• Align with Business Objectives: Ensure that your tracked events and conversions align with 
your overarching business objectives and KPIs. This alignment ensures that your analytics 
efforts drive real business value. 

Setting up and tracking events and conversions in GA4 is essential for understanding user behavior, 
measuring the success of your marketing efforts, and making data-driven decisions. By following 
best practices in planning, naming, and testing your events and conversions, you can maximize the 
value of your GA4 implementation and gain deeper insights into how users interact with your site or 
app. This, in turn, helps you optimize user experience and drive your business objectives effectively. 
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Section 4.2 Understanding Data Privacy and Compliance in GA4 
 
Understanding data privacy and compliance in Google Analytics GA4 is crucial for several reasons. 
Ensuring your analytics setup aligns with data privacy laws and regulations helps protect your 
users' personal information, maintains trust, and prevents legal repercussions.  

Importance of Data Privacy and Compliance 

• Legal Requirements: Compliance with data privacy regulations such as the General Data 
Protection Regulation (GDPR), California Consumer Privacy Act (CCPA), and other local 
privacy laws is mandatory. Failure to comply can result in significant fines and legal issues. 

• User Trust: Users are increasingly concerned about their privacy. Transparent and 
responsible data handling practices foster trust and can enhance your brand's reputation. 

• Business Integrity: Adhering to privacy standards demonstrates your commitment to ethical 
practices and protects your business from potential data breaches and misuse of 
information. 

Key Data Privacy and Compliance Practices in GA4 

Consent Mode 

Consent Mode allows you to adjust how Google tags behave based on the consent status of your 
users. It ensures that data collection respects user consent choices. 

Setup Consent Mode: 

• Implement Consent Mode using Google Tag Manager or directly in your site's code. 
• Configure tags to adjust their behavior based on user consent (e.g., 'ad_storage' and 

'analytics_storage'). 

 

Data Retention Controls 

GA4 offers configurable data retention settings that allow you to determine how long user and event 
data is stored. 

Configure Data Retention: 

1. Go to "Admin" > "Data Settings" > "Data Retention". 
2. Choose the data retention period (e.g., 2 months, 14 months). 
3. Consider the shortest period that still allows you to perform meaningful analysis while 

respecting user privacy. 

 

Anonymization of IP Addresses 
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GA4 can anonymize IP addresses to enhance user privacy. This is particularly important for 
complying with GDPR. 

Enable IP Anonymization: 

• IP anonymization is enabled by default in GA4. Ensure it remains enabled to protect user 
privacy. 

User Deletion Requests 

GA4 provides mechanisms to honor user requests for data deletion, allowing users to exercise their 
rights under privacy laws. 

Handle User Deletion Requests: 

• Use the User Deletion API to programmatically manage deletion requests. 
• Ensure you have processes in place to promptly respond to and process these requests. 

 

Privacy Policy and Transparency 

Clearly communicate your data collection practices to users. This includes detailing what data is 
collected, how it is used, and users' rights regarding their data. 

Update Privacy Policy: 

• Include information on your use of Google Analytics, the types of data collected, and how 
users can opt-out or request data deletion. 

• Ensure your privacy policy is easily accessible from your website or app. 

Cookie Management 

Implement a cookie consent banner to manage user consent for tracking cookies. Ensure users can 
easily opt-in or opt-out of data collection. 

Implement Cookie Banner: 

• Use a consent management platform (CMP) to create and manage a cookie consent 
banner. 

• Configure it to work with GA4 to respect user consent preferences. 

 

Best Practices for Data Privacy and Compliance 

1. Stay Informed: Keep abreast of changes in data privacy laws and regulations. Regularly 
review and update your privacy practices to ensure compliance. 

2. Regular Audits: Conduct regular audits of your data collection and handling practices to 
identify and rectify any compliance gaps. 

3. User Education: Educate your users about their privacy rights and how their data is used. 
Provide clear instructions for opting out of tracking or requesting data deletion. 
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4. Training and Awareness: Ensure that your team is well-trained in data privacy best practices 
and understands the importance of compliance. 

Understanding and implementing data privacy and compliance in GA4 is not just a legal necessity 
but a critical best practice for maintaining user trust and safeguarding your business. By leveraging 
tools like Consent Mode, data retention controls, IP anonymization, and user deletion requests, you 
can ensure that your analytics setup respects user privacy and adheres to relevant regulations. 
Transparent communication with users and regular compliance audits further expand your 
commitment to data privacy, fostering a trustworthy relationship with your audience. 
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Section 4.3 GA4 Implementation Checklist 
Creating a comprehensive GA4 Implementation Checklist ensures that you effectively set up 
Google Analytics 4 for your website or app. Here is a detailed checklist to guide you through the 
process: 

GA4 Implementation Checklist 

1. Planning and Preparation 
a. Define Goals and Objectives: Clearly outline what you want to achieve with GA4 

(e.g., tracking user behavior, measuring conversions). 
b. Audit Current Analytics Setup: Review your existing analytics setup (if applicable) to 

identify what needs to be migrated or improved. 
c. Identify Key Metrics and KPIs: Determine the key metrics and performance 

indicators that align with your business objectives. 
2. Set Up GA4 Property 

a. Create a GA4 Property: Log in to Google Analytics and create a new GA4 property. 
b. Set Up Data Streams: Add data streams for your website, iOS app, and/or Android 

app. 
c. Website Data Stream 
d. iOS App Data Stream 
e. Android App Data Stream 

3. Install GA4 Tracking Code 
a. Global Site Tag (gtag.js) 

i. Add the GA4 tracking code (gtag.js) to the header of your website. 
b. Google Tag Manager (GTM) 

i. Create a new GA4 configuration tag in GTM and add it to your container. 
4. Configure Enhanced Measurement 

a. Enable Enhanced Measurement 
i. Navigate to Admin > Data Streams and enable Enhanced Measurement to 

automatically track events like page views, scrolls, outbound clicks, and 
more. 

5. Set Up Events and Conversions 
a. Automatically Collected Events: Verify that automatically collected events are being 

tracked correctly. 
b. Enhanced Measurement Events: Configure and review enhanced measurement 

events. 
c. Custom Events 

i. Create custom events to track specific user interactions not covered by 
automatic or enhanced measurement events. 

ii. Name and define parameters for each custom event. 
d. Mark Conversions 

i. Identify key events that represent conversions (e.g., purchase, sign-up). 
ii. Mark these events as conversions in GA4. 

6. Configure User Properties 
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a. Set Up User Properties: Define and configure user properties that help segment and 
analyze your audience (e.g., user ID, membership status). 

7. Data Retention Settings 
a. Configure Data Retention: Set the appropriate data retention period based on your 

business needs and compliance requirements. 
8. Consent and Privacy 

a. Implement Consent Mode 
i. Set up Consent Mode to respect user consent choices regarding data 

collection. 
b. Anonymize IP Addresses: Ensure IP anonymization is enabled to enhance user 

privacy. 
c. Update Privacy Policy: Include details about your use of GA4, data collection 

practices, and user rights in your privacy policy. 
9. Debugging and Testing 

a. Use DebugView: Utilize the DebugView feature in GA4 to test and verify that events 
and conversions are being tracked correctly. 

10. Integrations and Linkages 
a. Link to Google Ads: Connect your GA4 property to Google Ads to enable cross-

platform insights and remarketing. 
b. Link to BigQuery: Set up a BigQuery linkage to export GA4 data for advanced 

analysis. 
c. Integrate Other Tools: Connect GA4 with other tools such as Firebase, Search 

Console, and e-commerce platforms. 
11. Custom Reports and Explorations 

a. Create Custom Reports: Use the Explore section to create custom reports and 
analyses tailored to your specific needs. 

b. Set Up Dashboards: Build dashboards to monitor key metrics and KPIs at a glance. 
12. Training and Documentation 

a. Team Training: Train your team on using GA4, interpreting reports, and leveraging 
insights for decision-making. 

b. Documentation: Maintain documentation of your GA4 setup, including 
configurations, events, conversions, and any custom implementations. 

13. Ongoing Monitoring and Optimization 
a. Regular Audits: Conduct regular audits to ensure your GA4 setup remains aligned 

with your goals and captures all necessary data. 
b. Optimize Events and Conversions: Continuously review and optimize your event and 

conversion tracking to improve data quality and insights. 
c. Stay Updated: Keep abreast of updates and new features in GA4 to leverage the 

latest capabilities. 

By following this GA4 Implementation Checklist, you can ensure a comprehensive and effective 
setup of Google Analytics 4 for your website or app. This structured approach will help you capture 
valuable data, gain deeper insights into user behavior, and make informed decisions to drive your 
business forward. 


